










Promotion Policy for NFA Conventions 
February, 2008 

This policy exists to maintain the NFA’s excellent artistic integrity and to protect the interests of 
the NFA’s commercial members and corporate sponsors. 
For the duration of the convention, free advertising, acknowledgments of sponsors (with the 
exception of official recognition of NFA sponsors and paid NFA Showcases), 
demonstrations, sampling, sales of any kind, and/or other promotion of, or reference to, 
(visual or verbal), any products or services outside of the Exhibits Hall, is strictly prohibited 
by NFA Policy. 
The ONLY exceptions to this policy will be:  

• Exhibitors' business transactions with individual customers outside of exhibit hall 
hours will still be permitted, as per the exhibitor rules and regulations. 

• Recognition of official NFA convention sponsors, arranged exclusively by the NFA staff.  
• Showcase events, which are paid for by commercial members explicitly for the purpose 

of demonstrating, endorsing or otherwise actively promoting a product(s) and or 
service(s). 

• Active members may place fliers or post notes on tables and boards provided near 
exhibits hall. 

This policy is not subject to appeal or further exception, and will be in force until revised or 
rescinded by the NFA Board of Directors.  
All Performers, Presenters and Exhibiting Commercial members are required to sign and return 
this notarized statement to ensure widespread understanding of and compliance with the Policy.  
Audience members should report violations to any NFA officer, member of NFA staff or 
N’awlins Exhibits Management. 
 
The NFA wants to assist you by providing information about your materials appropriately. 
Examples of the ways the NFA encourages you to promote your work (including directing 
attention to your products in the Exhibit Hall):                       

• Presenters and performers are invited to bring to their event one announcement or 
advertisement of 8.5 inches (width) by 11 inches (height) to be placed on a placard 
supplied by the NFA and displayed outside the main door to their event. This could alert 
attendees to the location of merchandise for sale in the exhibit hall, and can be of any 
design containing any information as the presenter/performer wishes. 

• Sales take place in the Exhibits Hall. Performers and Presenters are encouraged to make 
arrangements with Exhibitors to display their products. A comprehensive list of 
exhibitors is posted on the NFA website beginning in May, three months prior to the 
convention, to facilitate this. 

• Information about services/events may be posted on supplied noticeboards near the 
Exhibits Hall entry by Active members (not by Exhibitors). 

• Fliers concerning Active Members (not Exhibitors) maybe left at the assigned table(s) 
near the Exhibits Hall entry.  

• Advertising directly by mail in advance of the convention is readily done by purchasing 
the mailing list of NFA members, available to all NFA members at a reduced cost. 
(Please see http://www.nfaonline.org/resAdvertising.asp and please contact Madeline 
Neumann, convention manager at nfaconvention@aol.com for further information).  

• Advertising in the convention program may be purchased (please contact Steve DiLauro 
at sdilauro@larichadv.com )  

• Commercial members may purchase an official Showcase Event (please contact 
Madeline Neumann). 



• Official NFA sponsorship provides for authorized promotion by the sponsor at the 
sponsored event(s) (please contact Phyllis Pemberton to enquire about official NFA event 
sponsorship) 

Other notes:  
• Individuals (not Exhibitors) are welcome to sell privately and advertise items on the 

provided “for sale” tables/notice boards at the entry to the exhibits hall. 
 
Showcases excepted, examples of what performers/presenters/exhibitors are NOT allowed 
to do include, but are not limited to, the following:  

• Make comments of endorsement or promotion from the stage. 
• Acknowledge any sponsor, manufacturer, or artist representative in any presentation 

materials aside from the one 8.5 x 11 advertisement/announcement noted above. 
• Post or display or distribute materials regarding your product anywhere in the 

convention facility aside from the exhibit hall and, for individuals, the tables/notice 
boards provided for that purpose near the exhibit hall entry and the one 8.5 x 11 
advertisement/announcement noted above. 

• Sale (by artist/presenter or representative or exhibitor) of merchandise at any event 
(other than a NFA Showcase) or anywhere in the convention facility outside of the 
exhibit hall. 

Warning: Violators may be prevented from future convention participation. The policy is 
stringent and infractions, even if not previously incurring penalties, are in direct violation of 
your signed contract with the National Flute Association, Inc. 
Penalties, determined by the Executive Committee of the NFA Board of Directors, may include 
being barred from specific types of performance, presentation or exhibiting, imposed time 
restrictions on future performance, presentation or exhibiting, and/or being barred from 
performance, presentation or exhibiting at future NFA conventions for a specified number of 
years.  
 
Performers and Presenters are required to return one copy of this statement, signed and 
notarized, with their contract to the Program Chair. Your performance/presentation will not be 
considered confirmed until this notarized document is received by the Program Chair 
Commercial Members are required to return one copy with their application for exhibit space to 
NFA office. An exhibitor’s booth reservation will not be considered confirmed until this 
notarized document is received by NFA office. 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
NOTARIZED SIGNATURE: 
 
I(name) ___________________________________________(& company if commercial 
member) have read fully, and agree to abide by, the NFA policy: Promotion Policy for 
NFA Conventions.                    
Signature: _____________________________                     
 





2008 NFA CONVENTION PROGRAM BOOK ADVERTISING CONTRACT 

THE NATIONAL FLUTE ASSOCIATION, INC. 36TH ANNUAL CONVENTION 
Hyatt Regency Crown Center– Kansas City. MO – August 7-10, 2008 

 
(Please print clearly all information) 

Name of company ______________________________________________________________________________________________ 

Street address __________________________________________________________________________________________________ 

City _____________________________________________ State _________________________________ Zip ___________________ 

Contact Person __________________________________  Phone (_____)_________________________ Fax (_____)_______________   

E-mail ________________________________________________ Web site _______________________________________________ 
 
You are invited to advertise in the official 2008 NFA Convention Program. This program will be given to all who attend the convention 
and every member of the NFA. Advertising will be interspersed throughout the booklet and exhibitors will be given special discount rates. 
All orders must be accompanied by payment and received no later than June 1, 2008. All ads must comply with the sizes specified 
below. Ads cannot be obtained from other publications. Ad copy material will not be returned unless specifically requested.  
 
Ad sizes available are: Full-page (7 ½” high x 4 ½ “ wide), Half-page (3 ½” high x 4 ½” wide), and Quarter page (horizontal: 1 ½” high x 
4 ½” wide or, Vertical: 3 ½” high x 2 ¼” wide). The finished page will be 8 ¼ inches by 5 ¼ inches. 
 
MECHANICAL REQUIREMENTS – Acceptable formats: Hi-resolution TIFF or PDF file (PDF file is preferred). 
Acceptable media: E-mail or CD ROM.  
E-mail digital ad to Anne Welsbacher at publications@nfaonline.org, cc: sdilauro@larichadv.com.  Put in the “Subject” line 
your company name followed by “NFA Program Book ad”. (or)  Mail materials (digital with proof) to: The Flutist Quarterly, 
Attn: Publications, 7213 E. Chelsea St., Wichita, KS 67206.  Pack materials securely and write “Do Not Bend” on envelope. 
 
Please check the appropriate space and rate below: 

EXHIBITOR ADVERTISING RATE   NON-EXHIBITOR ADVERTISING RATE 
 
Full-Page B/W   $320.00_______  Full-Page B/W   $430.00 ______ 
1/2-Page B/W   $205.00_______  Half-Page B/W   $275.00 ______ 
1/4-Page Hor.B/W  $145.00_______  1/4-Page Hor.B/W  $215.00 ______ 
1/4-Page Vert.B/W  $145.00_______  1/4-Page Vert. B/W  $215.00 ______ 
*Inside Front Cover 4/C $410.00_ SOLD_  *Inside Front Cover 4/C              $490.00  (SOLD)_ 
*Inside Back Cover 4/C  $410.00_ SOLD_  *Inside Back Cover 4/C              $490.00  (SOLD)_  
* Please note: Cover ads are sold on a first-come, first-served basis. 
 
Free Listing: All exhibitors who have sent their 2007–2008 NFA dues to N’Awlins Trade Show & Convention Management, Inc by June 
1, 2007 will receive automatically one business listing in the program booklet at no charge.  
 
Printed name and title of legal representative _________________________________________________________________________ 

Signature of legal representative ________________________________________________________   Date _____________________ 

Phone (_____)____________________ Fax (_____)_______________  Email _______________________________________________  

 
ALL ORDERS MUST BE PREPAID by credit card* or by check or money order (payable to “National Flute Association”) 
*Circle One:  VISA, Master Card    Name on the Card:_________________________________ 
        Account Number:______________________________  Exp. Date:_____ 
        Signature: _____________________________________________ 
 
(1) Please FAX THIS ORDER FORM TO STEVE DiLAURO (Fax: 440-572-2976)     -and- 

 
(2) Please FAX ORDER FORM (with credit card information) TO:  MADELINE NEUMANN (Fax: 661-299-6681) 
            or MAIL ORDER FORM (with check or money order)  TO:   Ms. Madeline Neumann  (Phone: 661/299-6680) 
                            National Flute Association, Inc. 
             26951 Ruether Ave., Suite H,  
                          Santa Clarita, CA 91351   nfaconvention@aol.com                        
 
Contact Steve DiLauro (Phone: 440-238-5577; Email: sdilauro@larichadv.com) with questions or for more information.  

***ALL ORDERS MUST BE RECEIVED NO LATER THAN JUNE 1, 2008***                                3/28/08 SD  












